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belt, since GBN started production there has 

been a mini staking rush in the gold belt that 

has gone relatively unnoticed in the Canadian 

mining circles. “I like to think we are the driving 

force behind that,” Haywood said.

GBN’s position in the region claims over 

765 square kilometres of claims with 12 

known gold deposits and four former producing 

mines. Now that production has begun at the 

Roy Lloyd Mine (Bingo Deposit), it will be fol-

lowed initially by the EP and Komis properties, 

while development of the underground infra-

structure at the Roy Lloyd Mine is continuing 

and on schedule. 

“Production from these deposits will feed 

our centrally located and 100 per cent owned 

Jolu mill,” says the company website. “We have 

our provincial environmental permits in place, 

and we have an established infrastructure 

including a 400 tonne-per-day mill, year-round 

road access, and access to grid power. Con-

struction of the grid power line and the above 

ground tailings facility are now complete.”

“We believe there is excellent potential 

for finding a larger gold deposit,” Haywood 

said. That has been a focus of GBN, continu-

ing exploration now that gold production is up 

and running. “We can start looking at going 

back to our grassroots, to where the company 
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started in terms of exploration and put some of 

the focus back on finding new deposits that may 

prove to be additional ore sources for us in the 

future.”

With initial gold production underway at 

45,000 ounces in its first year, GBN is now 

working to expand this production profile from 

its Komis and EP deposits this year. “We have 

an open pit doing a bulk sample near Jolu 

Mill right now, and we have an open pit mine 

planned for the EP project. We have a lot of 

projects coming up that we want to put into pro-

duction that will give us the required tonnage to 

push the mill production up to 700 tonnes a day 

from the current 400 and should push our gold 

production profile from 45,000 ounces/year up 

to 65,000 ounces a year.”

With 2011 a banner year for the company, 

expectations are high for the future for GBN and 

this gold belt. With plans to go grow even further 

from its well established roots, GBN will pursue 

more exploration in the region. “We believe in 

the belt. Over the long term this easily could be 

a ten- year project, possibly 15,” said Haywood. 

GBN has only scratched the surface on the 

La Ronge gold belt and is set up to be one of 

Saskatchewan’s largest gold producers. CB   

www.goldenbandresources.com
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Since Vancouver-based Western Potash Corp. last 
spoke with The Canadian Business Journal in 2009, the 
company has experienced plenty of growth and expansion. 
Today, Western Potash owns more than 860,000 acres 
of potash permits and applications in the provinces of 
Saskatchewan and Manitoba and aims to build Canada’s 
“most efficient” potash solution mine.
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“Western Potash Corp. is a junior mining com-

pany engaged in the acquisition, evaluation, 

and exploration of potash mineral properties in 

Western Canada,” reads the company website. 

“The objective [of Western Potash] is to define 

and develop a world class potash deposit, provid-

ing its shareholders with a unique opportunity 

to participate in the blue chip dominated potash 

mining industry.”

Milestone Potash Project
Committed to developing its Milestone Potash 

Project, of Saskatchewan, Western Potash aims 

for ecological sustainability and the best in social 

responsibility. Part of this objective involves the 

completion of a positive feasibility study.

Saskatchewan is home to a large, thriving, 

potash industry—covering more than 40 per cent 

of global potash trade—with significant potash re-

serves, more than enough to channel significant 

global demand for potash.

At its Milestone Potash Project, Western 

Potash this year announced that, as part of its 

feasibility study process, a two-well drill program 

will commence at the Milestone Potash Project. 

Accordingly, these results are used to update the 

company’s resource calculation.

At that time, Patricio Varas, President and 

CEO of Western Potash, said in a statement, 

AMEC is delivering engineering and project 
management services at the Milestone 
potash project in Saskatchewan. 

Since 2010, AMEC has delivered potash expertise to 
the Milestone project from scoping study through to 
prefeasibility study and feasibility planning services. 

Global mining solutions  
from concept through closure

Proud to support  
Western Potash Corp.

amec.com/mining
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“We are pleased to get the feasibility process 

underway and we are confident that this pro-

cess will continue to de-risk what management 

believes to be one of the largest and best Tier 1 

potash, greenfield, solution deposits, still avail-

able in the world today.”

The following month, Western Potash an-

nounced it had signed a memorandum of 

understanding with the City of Regina, Sask. 

involving potential water supply options at the 

Milestone Potash Project, in part with the feasi-

bility study process.

Varas commented, “[Western Potash] is very 

pleased with the signing of this memorandum 

of understanding, and the cooperation with the 

City of Regina. We look forward to realizing the 

economic and environmental benefits inherent in 

this type of co-operative approach.” 

Additionally, the City of Regina 
also expressed interest in not only 
potential water supply options, but 
also the “operation and maintenance 
of the water supply system” at the 
Milestone Potash Project. 
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“The memorandum of understanding en-

gages Western Potash and the City of Regina to 

discuss options for upgrading existing facilities 

and constructing new facilities to the mutual ben-

efit of both the Company and the City,” indicates 

the Western Potash website.

“Having received a positive Preliminary Eco-

nomic Assessment at Milestone, Saskatchewan, 

Western Potash is now proceeding toward the 

completion of a robust feasibility study.”

Project portfolio in neighbouring Manitoba
The Milestone Potash Project, about 30 kilometres 

southeast of the Regina, is also located approxi-

mately 80 kilometres from Mosaic’s Belle Plaine 

mining lease, home to one of the world’s largest 

producing potash solution mines.

Accordingly, Western Potash’s land acqui-

sition program has today secured more than 

2,500 acres of preferred plant site location, a 

critical aspect to the feasibility process at the 

Milestone Potash Project.

The roots of Western Potash tie to Manitoba, 

whereby the company was originally formed upon 

realizing the opportunity to acquire “key prospect 

ground adjacent to known potash deposits.”







photo by Matt Jiggins/Wikimedia Commons



Jack Layton 
1950-2011

Gone but 
not forgotten

on the front page

by Cory Wilkins



270 ON THE FRONT PAGE � Jack Layton: 1950-2011

photo by Matt Jiggins/Wikimedia Commons



271SEPTEMBER 2011 � The Canadian Business Journal

Jack Layton never backed down from any fight, 

political or otherwise.

Which is why there is something cruelly ironic 

in that, following all the electorate build up and 

maneuvering by Layton and the New Democrats, 

the former NDP leader won’t realize the fruit of 

his efforts.

Recall the May 2 federal election, when the 

New Democrats completed a historic climb that 

saw the political left grab an additional 67 seats, 

up from 36 to 103 representatives.

With that, it was a shocking revelation when 

a gaunt, frail-looking, and weak-voiced Layton 

announced to Canadians on July 25 his latest 

health scare: a second go-around with cancer.

“Test results indicate that I have a new, non-

prostate cancer that will require further treat-

ment. I will therefore be taking a temporary leave 

of absence as leader of the New Democratic 

Party,” Layton said from the podium. “I’m going 

to fight this cancer now so I can be back to fight 

for families when Parliament resumes [on Sep-

tember 19].”

Less than one month later, on August 22, the 

inspirational Layton would succumb to a yet-to-

be-announced cancer. He was 61.

Outpouring from Canadians
Layton’s death is the perhaps the most melan-

choly to hit the Canadian political scene since 

the passing of former Canadian Prime Minister 

Pierre Elliott Trudeau in 2000.

And like Trudeau, Layton was received in a 

state funeral for the many Canadians in mourning.

It’s a recognition that is more often reserved 

for Canadian Prime Ministers or Governor Gener-

als—not the Leader of the Official Opposition—

however it was a motion that Prime Minister 

Stephen Harper felt was most appropriate, given 

Layton’s impact and popularity.

Thousands of Canadians sent their sup-

port to Layton, lying-in-state in both Toronto and 

at Parliament Hill, not to mention the heartfelt 

chalk-written condolences that lined Toronto’s 

Nathan Phillips Square, home to Toronto City 

Hall, and of course the home city of Layton’s MP 

riding. Layton’s state funeral was a public mourn-

ing for a politician best known for his public life.

Layton was the every man, a political rarity who 

was relatable to any Canadian. In fact, it was Lay-

ton’s human touch that drove many young Canadi-

ans to the ballot box for the first time on May 2.

The determined Layton, while not often 

agreeable, was lauded for his political persis-

tence, always focusing on party message and 

committed to social and New Democratic values. 

And it’s because of that ambition that Layton’s 

NDP saw so much growth since he took leader-
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ship of the party in 2003. And it’s because of 

Layton’s death why today the future of the NDP 

remains undecided.

The power of Jack
The popularity gained by the NDP, and more 

specifically by the charismatic Layton, during the 

2011 federal campaign cannot be ignored. To 

say that Layton’s New Democratic contribution 

will be missed is an understatement. In the in-

terim, Hull-Aylmer MP Nycole Turmel takes lead-

ership of the NDP.

Without Layton, the NDP—the party in which 

its leader has been most influential—may not be 

able to maintain the momentum it gained lead-

ing up to the May 2 vote. So what does it mean 

for the NDP? Losing their leader, notably, is a 

huge impact. Like Layton on July 25, the NDP has 

lost its voice, the biggest component that led to 

the party’s pre-election popularity surge.

Layton and the NDP’s remarkable campaign-

ing paid off in a significant way, an astonishing 

representation gain to not only become the Of-

ficial Opposition, but in the process toppling the 

Liberal Party and decimating the Bloc Quebecois 

to become the most powerful federal political 

party in the Province of Quebec.

Layton said from the podium on May 2, 

“Canadians have asked the NDP to take on more 

responsibility in Parliament. For the first time in 

our history, we are asked to serve as Canada’s 

Official Opposition. I’ve always favoured propo-

sition over opposition, but we will oppose the 

government when it is off track.”

photo by M. Rehemtulla/Wikimedia Commons
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Identity of the NDP
“Young Canadians are a source of hope for our 

country’s future,” Layton exclaimed on May 2. 

“We can build the Canada we want, worthy of the 

hopes and dreams of those young Canadians 

who said ‘no’ the politics of usual and ‘yes’ to a 

Canada where anything is possible.”

Layton’s impact on the New Democratic Party 

was more than the results—growing the party from 

13 seats to 103 today—as it was more so the iden-

tity and relevant status the NDP developed under 

Leader Layton.

“When I last spoke with Jack following his an-

nouncement in July, I wished him well and he told 

me he’d be seeing me in the House of Commons 

in the fall. This, sadly, will no longer come to pass,” 

Harper said in a statement. “On behalf of all Cana-

dians, I salute Jack’s contribution to public life, a 

contribution that will be sorely missed.

“I know one thing: Jack gave his fight against 

cancer everything he had. Indeed, Jack never 

backed down from any fight.”

May our mustachioed friend rest in peace. CB  
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BMO reports solid third quarter

For the third quarter ending July 31, BMO Finan-

cial Group reported net income of $793 million, 

or $1.27 per share. On an adjusted basis, net 

income was $843 million, or $1.36 per share.

“BMO continues to perform well, with adjust-

ed earnings of $843 million for the quarter and 

more than $2.4 billion for the first nine months 

of the year,” said Bill Downe, President and CEO, 

BMO Financial Group. “The investments we are 

making continue to contribute to top-line growth 

and this remains our priority as we steadily in-

troduce new initiatives that further enhance the 

experience of our customer.”

During the quarter, BMO completed the ac-

quisition of Marshall & Ilsley Corporation (M&I). 

Over 26 days, M&I’s operations added $117 

million of revenue to BMO’s third quarter results 

and $32 million of adjusted net income, exclud-

ing integration and related costs.

“This purchase is transforming our U.S. pres-

ence by adding scale and providing a strong entry 

into attractive new markets,” said Downe. “We 

have more than doubled our U.S. branch count to 

688 branches and are competing from a position 

of strength in a contiguous six-state area with a 

population and GDP greater than Canada’s. The 

closing process was on time and efficient. Integra-

tion efforts are moving forward as planned as we 

welcome M&I shareholders as shareholders of 

BMO.

“In addition, the transaction almost triples 

the size of our U.S. wealth businesses as mea-

sured by assets under management and admin-

istration, and our U.S. private banking presence 



275AUGUST 2011 � The Canadian Business Journal 275AUGUST 2011 � The African Business Journal

NEWS in review

now operates from twice as many outlets.

Concurrent with the release of results, BMO 

announced a fourth quarter dividend of $0.70 

per common share, unchanged from the preced-

ing quarter and equivalent to an annual dividend 

of $2.80 per common share.

Consumer prices up in July: StatsCan

Consumer prices rose 2.7 per cent in the 12 

months to July, primarily the result of higher pric-

es for gasoline and food purchased from stores. 

This follows a 3.1 per cent increase in June and 

a 3.7 per cent advance in May, according to a 

release by Statistics Canada.

On July 1, 2010, the Harmonized Sales Tax 

(HST) came into effect in Ontario and British Co-

lumbia. As well, Nova Scotia increased its HST by 

two per cent.

Energy prices grew 12.9 per cent during the 

12 months to July, following a 15.7 per cent in-

crease in June. On a year-over-year basis, gaso-

line prices rose 23.5 per cent, compared with 

the 28.5 per cent gain in June. Food prices rose 

4.3 per cent in the 12 months to July, matching 

the increase in June. Excluding food and energy, 

the Consumer Price Index (CPI) increased 1.2 per 

cent in the 12 months to July, after advancing 

1.4 per cent in June.

On a year-over-year basis, prices for most 

major components increased at a slower rate in 

July. The changes in the transportation index and 

the food index were the main contributors to the 

advance in the CPI.

The cost of transportation rose 6.5 per cent 

in the 12 months to July, following a seven per 
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cent gain in June. In addition to paying more for 

gasoline, consumers paid more in passenger 

vehicle insurance premiums and for air trans-

portation. Prices for the purchase of passenger 

vehicles fell one per cent.

Google to acquire Motorola Mobility

Google Inc. and Motorola Mobility Holdings, Inc. 

announced a definitive agreement under which 

Google will acquire Motorola Mobility for $40 a 

share in cash, or a total of $12.5 billion, a pre-

mium of 63 per cent to the closing price of Mo-

torola Mobility shares on August 12.

The transaction was unanimously approved 

by the boards of directors of both companies.

The acquisition of Motorola Mobility, a 

dedicated Android partner, will enable Google 

to supercharge the Android ecosystem and will 

enhance competition in mobile computing. Mo-

torola Mobility will remain a licensee of Android 

and Android will remain open. Google will run 

Motorola Mobility as a separate business.
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Larry Page, CEO of Google, said, “Motorola 

Mobility’s total commitment to Android has cre-

ated a natural fit for our two companies. Togeth-

er, we will create amazing user experiences that 

supercharge the entire Android ecosystem for the 

benefit of consumers, partners and developers. 

I look forward to welcoming Motorolans to our 

family of Googlers.”

Sanjay Jha, CEO of Motorola Mobility, said, 

“This transaction offers significant value for 

Motorola Mobility’s stockholders and provides 

compelling new opportunities for our employ-

ees, customers, and partners around the world. 

We have shared a productive partnership with 

Google to advance the Android platform, and now 

through this combination we will be able to do 

even more to innovate and deliver outstanding 

mobility solutions across our mobile devices and 

home businesses.”
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RIM ready to bounce back, launches new 

smartphones

Research In Motion has announced plans to 

launch five new BlackBerry smartphones based 

on the BlackBerry 7 Operating System (OS). 

RIM, in conjunction with carriers and distribution 

partners around the world, is rolling out two new 

BlackBerry Bold models and three new Black-

Berry Torch models, all running the powerful new 

BlackBerry 7 OS.

The launch of this family of handsets will be 

RIM’s largest global launch ever and more than 

225 carriers and distribution partners have al-

ready commenced or completed over 500 certifi-

cation programs for these five new handsets.

Featuring RIM’s next generation of hardware 

and software platforms, these five new BlackBer-

ry 7 based smartphones offer users a variety of 

designs to choose from and deliver the ultimate 

in communications, multimedia, and productivity.

The new BlackBerry Bold 9900 and 9930 are 

RIM’s thinnest smartphones ever, each offering 

a large keyboard and brilliant touch display. The 

new BlackBerry Torch 9810 smartphone builds 

on the popularity of the BlackBerry Torch 9800 

and combines a large touch display with a con-

venient slide-out keyboard. The BlackBerry Torch 

9850 and 9860 introduce an all-new, all-touch 

design featuring the largest display on a Black-

Berry smartphone to date.

“This is the largest global launch of Black-

Berry smartphones in our history,” Mike Lazari-

dis, President and Co-CEO of Research In Motion, 

said in a statement. “The BlackBerry solution 

offers a best-in-class mobile communications 

experience that customers love and we think 

they will be thrilled by the faster performance, 

enhanced browsing and richer multimedia deliv-

ered by these powerful new BlackBerry Bold and 

BlackBerry Torch smartphones.”

Tim Hortons announces Q2 results, U.S. 

growth

Tim Hortons Inc. announced results for the sec-

ond quarter ending July 3.

System-wide sales grew 7.2 per cent on a 

constant currency basis in the second quarter. 

Total revenues grew 9.8 per cent to $702.8 mil-

lion, compared to $639.9 million last year. Total 

revenue growth was driven by distribution sales 
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that outpaced system-wide sales growth, due 

to higher commodity pricing primarily related to 

coffee. Rents and royalties benefitted from same-

store sales growth and new restaurant growth. 

Franchise fees were slightly lower, down 1.7 per 

cent during the quarter.

“Our business performed well in the second 

quarter with strong top-line results in both Can-

ada and the United States. We overcame soft-

ness early in the quarter in Canada and delivered 

strong same-store sales growth in both Canada 

and the United States. We continue to focus on 

executing our strategic plan, taking advantage of 

market opportunities and our strengths, to grow 

our business and respond to our guests’ needs,” 

Paul House, Chairman, President and CEO, Tim 

Hortons, said in a statement.

Costs and expenses were higher year-over-

year primarily due to two factors: Increased cost 

of sales reflected the impacts of the bakery 

disposition and the significantly higher underlying 

cost of coffee.

Second quarter operating income declined 

4.4 per cent to $143.2 million compared to 

$149.9 million last year, due primarily to the 

lost contribution from Maidstone Bakeries in the 

comparable period results and the impact of the 

separation agreement previously noted. System-

wide sales growth benefitted higher rents and 

royalties and distribution income in both Canada 

and the United States. 

Net income attributable to Tim Hortons 

increased by 1.5 per cent to $95.5 million in the 

second quarter, compared to $94.1 million last 

year, benefitting from a slightly lower effective tax 

rate during the quarter.
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