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Bourgault Tillage Tools Ltd. (BTT) 
manufactures ground engaging tools, 
including a wide range for tillage, seeding 
and fertilizing applications. “We build 
everything for the agricultural machinery 
that goes into the ground. We build 
everything from the ‘shank’ down to the 
cultivators and air seeders,” said Tim 
Bodvarson, Marketing Manager of BTT. 

BOURGAULT TILLAGE TOOLS (BTT) may be operat-

ing in a small industrious agricultural community 

of St. Brieux, north central Saskatchewan, but 

its products provide reliable service to farmers 

around the world. The company assigns its busi-

ness success to high quality products, exception-

al customer service, and commitment to automa-

tion and innovation.

Originally part of F.P. Bourgault Industries/

Cultivator Division Ltd., in 1991 Jos Bourgault 

and six former employees established a fully au-

tonomous business entity — F.P. Bourgault Tillage 

Tools Ltd., an independent business with sepa-

rate ownership and management from Bourgault 

Industries Ltd. Tim Bodvarson told The Canadian 

Business Journal, “While we became separate 

companies in the past, we still maintain certain 

business relationships with Bourgault Industries, 
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BE READY
 
 
A decision that Tim Young and family never looked back on and one they should be proud of!
With a business philosophy based on respect and customer service, the Young family believes their clients  
have to be successful before they are.  And this shows in their daily activities, like running two parts vans
on a daily basis to deliver parts between all 7 locations, carrying over 12 million in inventoried parts, 
and maintaining a fleet of its own equipment to assist clients in times of need.   Now that’s service! 

 

It’s been almost 25 years since 
Young’s Equipment Inc. took over the failing
Case IH dealership in Regina, Saskatchewan.

Tim’s son Sean (in the Stetson, worn just as his grandfather Lloyd did) has recently joined the company and, 
as Tim jokes, has about 50 more years to go before he could look at retirement (Tim’s uncle Bill has been 
working for that long and is still active in the North Store, the company’s cattle division).  
Tim’s hope is that the company can keep that family-run and operated feel for many 
generations to come.  
 

Tim says “You have to have quality products that clients can rely on from the time they start seeding right 
through until the crop comes off.  Case IH has always been a dependable company and they are leading 
the industry with their Tier 4 product lines.  They are unmatched with a 669-peak-HP Quadtrac and  
their industry leading CVT-driven rotary combines.  This type of equipment spells efficiencies for our clients
and that is what it’s all about”.  As the Case IH tag line says “BE READY” Young’s Equipment certainly is!

www.youngsequipment.com

BE READY WITH TIER 4 EFFICIENT POWER
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Process
Optimization

Microbulk Gas 
Delivery Systems

Gases &
Blends

Process
Optimization

Microbulk Gas 
Delivery Systems

Gases &
Blends

®

TM

l	 Increasing Productivity
l	 Improving Quality 
l	 Cutting Costs

We can help impact your profitability by:

Contact us today at  
1-800-225-8247 or  
visit us at praxair.ca

as this company focuses on manufacturing of ag-

ricultural machinery. Besides Australia, through 

this partnership we have established represen-

tation in Russia and several Eastern European 

countries.”

At the beginning, BTT focused on selling its 

products in Western Canada and the northern 

United States. Most of the company business 

came from Canada at the time, then establishing 

a solid dealer network throughout the northern 

United States. In 2001, the company expanded 

into United Kingdom and Western Europe. Next, 

the company expanded its distribution into East-

ern Europe (Russia and Ukraine, to name a few). 

Product is also exported to Australia. The com-

pany distributes in these countries through vari-

ous distributors and Original Equipment Manu-

facturers.

Numbers and Statistics
BTT employs about 75 employees to fulfil the 

global market demand. BTT’s well-automated 

production line creates 750,000 forged pieces 

each year, processing 2,400 tonnes of raw 

materials. The company sells 77 per cent of its 

products into the North American market, and 

the remaining 23 per cent is distributed around 

the world. About 90 per cent of the company 
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products serve the agricultural aftermarket 

(selling products as replacement parts directly to 

farmers), and 10 per cent is sold to be used on 

new machinery.

Quality First
The main focus and success of BTT in the ag-

ricultural tools market lies with producing high 

quality products. Bodvarson said, “Quality is the 

No. 1 [for us] in this industry. That’s why we were 

able to gain such a strong foothold in Western 

Europe and continue to grow in this market. The 

products that are produced and distributed in Eu-

ropean countries tend to be lower-cost products, 

focused on driving down the price, whereas we 

focus on making sure that we provide very con-

sistent, high quality product at all times. That’s 

what gained us our foothold in Europe as well as 

in North America.”

While in Europe the Canadian quality sells 

even in Germany – a market synonymous with 

superior products – BTT works much harder to 

satisfy its North American clients and beat the 

competition. “We see higher competition in North 

America as the American manufacturers follow 

the same ‘quality first’ philosophy. That’s why 

we have to compete here more on service, and 

research and development. As far as R&D goes, 
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Redhead Equipment would like to congratulate Bourgault Tillage 
Tools Ltd. on their continual growth and success. We wish you all 
the best on your upcoming developments in 2012.   

The Power of Choice.
G I V I N G  O U R  C L I E N T S

Bourgault Ad.indd   1 7/11/2012   1:20:42 PM

All the details,
all the time.

When you need agricultural information, we’re there.

BY SEAN PRATT
SASKATOON NEWSROOM

Doug Chorney pre-booked his 
spring fertilizer but didn’t lock in a 
price because he thought it was too 
high at the time.

Last week he got a call from his 
anhydrous ammonia supplier.

“They thought this was the time to 
price it,” said the farmer from East 
Selkirk, Man.

Chorney locked in a price of $1,050 
per tonne delivered to the farm, 
which is down from $1,100 before 
Christmas.

“Although I’m not thrilled with that 
price, it is a little better,” he said.

David Asbridge, president of NPK 
Fertilizer Advisory Service, thinks 
Chorney made a prudent decision.

“We think we’re probably pretty 
close to the bottom of these markets,” 
said the U.S. analyst.

The average wholesale price for 
urea in the U.S. Midwest for the first 
half of February was $440 per short 
ton, which is up slightly from a year 
ago but down sharply from the aver-
age of $537 in September 2011.

Asbridge believes the freefall is 
nearly over and prices will start head-
ing back up in the next two to four 
weeks as spring approaches.

“(Farmers) probably should go 
ahead and start thinking about buy-
ing some of their fertilizer.” 

SERVING WESTERN CANADIAN FARM FAMILIES SINCE 1923   |   W W W . P R O D U C E R . C O M

THURSDAY, FEBRUARY 23, 2012    VOL. 90  |  NO. 8  |  $3.75

REWARDING 
HIGHER PERFORMANCE

BULK UP NOW. EARN UP TO $1.50/ACRE MORE.
High-performance cereal herbicides. Convenient BULK UP savings. Even more 
Grower Dividends. Calculate your Dividends at dowagrodividends.ca today.

New extended deadline – March 20, 2012
TandemTM, SimplicityTM, Liquid Achieve®, AttainTM XC, OcTTainTM XL, FrontlineTM XL, 
PrestigeTM XC, StellarTM

™Trademark of Dow AgroSciences LLC
®All other products are registered trademarks of their respective companies.
02/12-17767-05A

SEE TIME TO LOCK IN, PAGE 2 »

Return undeliverable Canadian addresses to: 
Box 2500, 

Saskatoon, SK.  S7K 2C4

FEBRUARY 23, 2012
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Lyle and Dorothy Braunwarth were out early on a frosty Feb. 11 morning feeding their cattle on River Road near High River, Alta.  |  MIKE STURK PHOTO

POPULAR DINING SPOTMARKETS  |  FERTILIZER

 Time 
to lock in 
fertilizer 
prices?
Increases coming | 
Analysts believe prices 
will rise within weeks

BY BARRY WILSON
OTTAWA BUREAU

Food imports face far less rigorous 
inspection than Canadian food 
exports and the result is a Canadian 
population at risk, says the president 
of the union representing federal 
food inspectors.

Bob Kingston, president of the agri-
culture union of the Public Service Alli-
ance of Canada, also accused a senior 

Canadian Food Inspection Agency 
official Feb. 15 of misleading MPs 
about the level of import inspection.

Two days earlier, CFIA associate 
vice-president Paul Mayers told MPs 
that there is a common perception 
that imports are not as thoroughly 
inspected as exports or products 
destined for the Canadian market.

“First, let me assure the committee 
that there is only one set of rules,” he 
said Feb. 13. 

“Those rules apply to imports the 
same way they apply to products mov-
ing domestically. Indeed in the context 
of products that are exported, if there 
are additional considerations, those 
are not CFIA requirements.”

Kingston said that is not true.
“I hate to say this, but you’ve been 

seriously misinformed on a number 
of very important issues,” he told MPs. 

FOOD SAFETY  |  INSPECTIONS

Imported food faces less scrutiny
CFIA accused of misleading MPs  |  Union says only two percent of imports are inspected

SEE LESS SCRUTINY FOR IMPORTS, P 3 »

AE50s AWARDS

|  P44BEST NEW FARM 
EQUIPMENTHOW CLEAN IS 

YOUR KITCHEN?

|  P106PREVENT FOOD-
BORNE ILLNESS

To subscribe call us 
Toll Free at 

1-800-667-6929

Check us out 
online at

producer.com

Sign up for our 
Producer Daily 

email newsletter

View us 
on your 

smartphone 
at 

producer.com

having just a little advantage in the placement 

of the seed or the fertilizer at the right place, or 

having the right angle on the sweep, give us the 

market advantage; and on the engineering front, 

the customers do prefer our product. As far as 

customer service goes, because we are situated 

in the heart of the prairies, we are able to provide 

solid service to our customers, so if there is a 

problem with the product, we can dispatch the 

maintenance team right away.”

Automation
In terms of production, the company continues 

to invest heavily in technology and constantly 

seeks new opportunities for automation. The 

company automated the most of its production 

processes — everything from automated sen-

sors that measure the amount of steel rolling 

into the production, and the large sheer presses 

that automatically cut the metal, all the way to 

the finished product. “We currently have five 

robotic welders and may add more robots in the 

future. Our production also utilizes laser cutters, 

and we are looking into automating our forging 

process as well, as our forge operators currently 

walk more than 2.5 miles in a single 8-hour shift. 

Automation really is the name of the game for 

us. Automation also gives us the upper hand as 
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.

We at D&D Machine Works Ltd. extend 
our congratulations to Bourgault Tillage 
Tools. We are pleased to be partnered 
with your  manufacturing facility. 

3010 - 6th Ave N. Lethbridge, AB T1H 5C3 
w:ddmachine.ca 
e:ddmach@ddmachine.ca 

to the product quality, because technology, such 

as the automated welders, gives us a consistent 

high quality product.”

Innovation
In the 1990’s, a new agricultural innovation en-

tered agriculture in a major way — ‘minimum-till 

farming’. The idea of this practice is to seed and 

fertilize with minimal soil disturbance. This forced 

the industry to create tools for precision place-

ment of the seed, fertilizer, etc., and to push 

companies such as BTT to invest in research and 

development and to seek the best way to accom-

modate the needs of this form of farming. “Today, 

in 2012, BTT along with the whole tillage tools in-

dustry continue to seek the best ways to accom-

modate the needs of minimum-till farming. We 

have a dedicated R&D team and R&D manager, 

and we involve our sales team in the R&D pro-

cess as well. We continue to test different prod-

ucts and ideas in the field and third party testing 

to find the right configuration for both tillage and 

minimum-till farming tools.”

The R&D team also follows the company 

around the world, engaging with farmers and 

listening to their needs. Tradeshows are still 

the main driver in the tillage tools market, and 

the company visits about a half-dozen shows in 

Western Canada, the northern United States, and 

around the world each year, including Agritech-

nica — the world’s largest exhibition of agricul-

tural machinery and equipment set in Hanover, 

Germany, with more than 2,300 exhibitors and 

18 exhibition halls, covering 320,000 square 

metres. “While we often meet our existing cli-

ents, our R&D team also comes to talk to people 

we have been testing with or people that may be 

interested in testing with us, so tradeshows are a 

great way to get marketplace exposure in North 

America and around the world.” CB  

WWW.TILLAGETOOLS.COM
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AS SEEN IN THE AUGUST 2012 ISSUE 
OF THE CANADIAN BUSINESS JOURNAL


